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WTC site
sits empty
as rivals
lease up

With no big deal inked
since CunLTé MNast, all
three buildings there
have huge vacancies

BY DANIEL GEIGER

The 408-foot spim that will erowem 1
World Trade Center as the tullest build-
ing in the hemisphere was lifred last
week to the top of the 104-3t00y tower,
the latest milestone in the $14 hillion
rebuilding of the trade center site.

Dicwwrn below, however, there is less
(14 1.'|.']L'1:|I:J!|:.

Az of today,
mare than 3 mil-
lion square feer of
vacant office spice




- TOUCH-UP:

. Photographer Melani
Lust with client
Christing Winhalt
Raccula
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Facevalue

The latest wrinkle‘in cleamng up social- Ma pages’?
Deleting those fine lines and furrows -

BY ALIX STRAUSS | | - :31%

152 RDSEHETEI!L 4 New {:13-113].::1_1_,:1::: at executive r::cruifcr Hc:mc:s 5}1'131_1]*51, r!:-::cntl}-' INCREASE in requests
snapped a quick photo with her soon-to-be boss, Sandra Dikiglia, in Central or plastic surgery by
Park using her iPhone. It turned out to be a good one, but one she wasn't consumers looking to
:Em[:: rq_.u:h to leuﬂd to her Facebook F' AFC. 1] ‘I wanted to hrn_,.ht::n my eyes ”‘Dm"" Eh"ffb"fliﬂ'
and skin tone and fix the backeround,’ 1\1*-. Rosenstein said, “I'm starting a

'[!L";-l-’_ll__.lll_], JI_I'H:I 1.'..’]1{!r]_ p{_.lf_'l]:_'!]_ﬁ.. ]_I._]l_.II\ Ime llI],_ d IIi‘-..L o .-I.I]F.lt.'ﬂ.]" as .-11-1'!.-11_1:11:-!'_' :llld
professional as possible.” ¥ In today’s cyberworld, “say chee se” is becoming a
dreaded command. As private is easily made puhlic, and anyone who wants to
can follow you virtually with the click of a mouse, pu_upl:: are becoming acutely aware of the
dangers of pl 1ying candid camera. With competition in the job m: arket remaining fierce, especially

among thm; over <0, lunluu-- old or unprofessional could mean the difference |}t:1"l.".-’13i.‘_‘.]l landing a COST of a halt-hour
: . ; 5 5 session for Facebook
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level are enlisting professional pho-
tographers to snap and retouch pro-
file pictures submitted to such sites
a5 LinkedIn, Twitter and Facebook.
Even photos snapped on the fly are

getting makeovers via such apps as
Visage Lab Pro and Perfect365.

Doctoring it up

“The first thing someone does
who's considering hiring you 1s to
Google you, then look at your
Facebook and LinkedIn page,” said
Drew Lipsher, a digital-media
corporate-development  strategist
and senior client partmer at
Korn/Ferry International.

“A first impression is no longer
in person,” he said. “1 think that's
where the trend to fix your photos
is coming from. Doctoring up your
photos so youlook younger or more
attractive is no different from get-
tmg plastic surgery, except that get-
ting professional photos air-
brushed to remove your flaws is
cheaper and can always be un-
done.”

For some, a nip-and-tuck is a
reasonable prelude to any photo
session. After all, many want their
virtual and physical realitics to
mesh. Aceording to a survey by the
American Academy of Facial Plas-
nc and Reconstructive Surgery,
there was a 31% increase in requests
for plastic surgery in 2012 as a re-
sult of consumers secking to im-
prove their social-media photos,
compared with the same period in
2011.

Indeed, plastic surgeons are see-
ing an I.EI],‘.II:IIL.I-L in business prompted
by social media. “Over the past year

Best face forward

or so, 30% to 50% of my patients
who want work done, specifically
the eyes and nose, want it because
of social media and the way they
feel they look in their photos,” said
Dir. Sam Rizk, director of Manhat-
tan Facial Plastic Surgery. " The 30-
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Social-media
images ‘have
become the
new first
impression’
|- a ctuka S |

to 50-year-old age group wants to
keep up with the competition
physically. People want to hire
those who look younger but have
high :1ualiﬁca1:inns. f yvou look
tired or have bags under your eyes,
it can be perceived as a lack of mo-
tivation or sleep, neither of which is
good.”

MAINTAINING PRIVACY ONLINE

™ ALAITR BRVTUA Fee

Melani Lust, an award-winning
photographer, created a social-
media package because the de-
mand for professional photos was
s0 great.

“Istarted getting 10 to 12 callsa
week from people asking if I take
photos for the Web and if 1 do
touch-ups,” said Ms. Lust,who has
an apartment on the Upper East
Side that she also uses as a studio,

“Most people are in their 40s
and are real estate agents, mortgage
brokers, doctors and lawyers,” she
said. “I use a lot of reflectors to get
rid of wrinkles and shadows, as
that’s one of the first things people
want. Then we have a big discus-
sion on how much retouching and
slimming we should do. I keep
telling people you can't remove
every line and every wrinkle; peo-
ple won't recognize you.”

A half-hour session costs $295
and includes two studio shots. The
client brings two outfits: casual for
Facebook, more professional for
LinkedIn, Usually, Ms. Lust said,
once photos are Web-ready and
sent to clients, [he:rr:e uplﬂ&dld
within minutes. “Then they friend
me, which is funny because when I
see my friends, 1 see all my pic-

rures, s, Lust added.

Blurring the lines
For Chrstina Winholt Rac-
cuia, a psychotherapist in the West
Village who opted for Ms. Lust’s
social-media service, creating a
neutral but inviting photo was im-
ortant. “I'm new to Facebook. 1
Fusu privacy co ntrols], but patients
who do a search can still see me,”
she said. “I have to be very careful
of the kinds of pictures I post. We
live in a visually oriented society,
and people like to know who thc}
are dealing with and what they
look like."
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by Matthew Flamm

His expert:
tunes for a

usic lovers can be

overwhelmed with

choices as they

browse iTunes and

Amazon. That's
where X5 Music Group comes in:
Founded in Stockholm in 2003, the
company has built a §14 rmlimn
business creating digital compilation
albums mostly from the classical cat-
alogs of smaller labels. Two years ago,
the digital-only company brought
on former Amazon music executive
Scott Ambrose Reilly as CEO,
MNorth America, and set up an out-
post in the Empire State Building.
Last month, the firm launched a
joint venture with Universal Music
Group called U5, which will release
more than 50 albums a month com-
piled from the music giant’s elassical,
blues and ja?.'.{ cul:alr.-gs- It has the
music for every mood.

With all the different ways to

buy or stream music, why WH EI:
does anyone need X5 to put

together The 50 Darkest THEY
Fieces of Classical Music or _[?INEI
Blues "N Booze?

In the digital world, there’s ?gg é E?{
unlimited shelf space—20 | (212) 685-
million tracks in all the | www.2nday
stores. That’s utopia for | deli.com
music gecks, but it be- | yuaiEenas
comes noise to peoplewho | knows from
aren't exactly sure what | ambience?
they want to listen to. So if |

you're in the mood for | mLT_thE:
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manage who can view
Click on the snowflake- _ L e e
like: icon found at the i e =3l
top right and go to & pean;
privacy settings. Under S e
“Who can look me up," | &= e
make sure it says B fobvesn 753
“friends.” D o i

Then go to timeline o v g
and tagging, found to S

the left. The eight questions there provide even grezter control. For example,
make sure the setting is on *Review posts fiends tag you in before they
appear on your timeline.” This way. you'll be notified, and a post will not
appear on your page until you give your permission. There's also a “From
their eyes” setting, which lets you see your page as others looking you up
would.

MAKING IT PICTURE-PERFECT

TO GET THE BEST LOOK ONLINE, follow these photo tips. “Women should look
up slightly toward the camera and raise their eyebrows to create an
attractive look of large eyes,” said Dr. Jeffrey Spiegel, a plastic surgeon and
a professor at the Boston University School of Medicine. “Men should
slightly protrude their chin, as it creates a strong face and eliminates a
double chin, Everyone should lean their neck toward the camera and stand
at an angle. This creates a slimmer body profile and adds some interest to
the photograph.”

And blink just before the camera goes off. “Blinking will help guarantee
that your eyes are not closed during the picture and will produce the most

open and bright eyes,” Dr. Spiegel added.
—ALIY STRALSS
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O want o enhance
their photos without shelling out a
small fortune can download a host
of apps. With the programs, users
can brighten their teeth, clean up
complexions, remove wrinkles or
make their eyes sparkle. Visage Lab
Pro, duhbe?{fl professional beauty
laboratory,” costs $1.99. Beauty
Booth Pro, alse $1.99, claims its fil-
ter effect automancally “analyzes
and optimizes the tone of your skin
according to your surrounding en-
viromment, while acne, scars and
freckles can be erased.” Perfect365,
which 15 free, docs the above and
offers the tols for a makeup
makeover.

For a head start, cosmetic com-
panies are intmducing powders
and foundations for the digital era.
For example, Cargo says its blu_ray
pressed powder is the first de-
signed for high-definition filming,
giving wearers an  airbrushed
appearance. L'Oreal RevitaLift
Miracle Blur foundation offers a
similar effect.

“We'd like to all think we're bet-
ter than just reacting to someone’s
photo,” said Mr. Lipsher, “but it’s
become the new first impression.

Never underestimate the power of |

vanity.” ®

some blues or some classi- | 04 half
cal music to listen to over | beefsan
dinner, we try to create | mMatzol
products that help you | andhalf;
find exactly what you E:ﬁm
might need. = Dr. Bro
black che
You say that X5 has a big
advantage being a digitalonly | TAB: 537
label. How so? plus tip

When you're digital-only,

you can take a lot more risks. We put
out several thousand albums a year. If
you created an album like Blwes ‘N
Booze physically, you would have to
sell at least X' number of units to make
it even worth manufacturing. If we
come up with this idea—blues songs
aboutbooze—itonlyhas tosell asmall
number. Because we don't have to lay
out £5,000. We can lay out hundreds.

You spend a lot of time making your
album art noticeable online, How else do
you stand out?

Its science and art. We can learn
whether something isworking—and

INSIDE TIP: Tiy the m:
sandwich—and it doe
half sandwich.




